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Think different D &%
— BIERMERRFIRZET A 2ED L &

WK 7

1. (2UBHIC

AIZER Steve Jobs DIIFIZAEVI97EL S B SN T v TUVHDREF v v =21, 20D
BOT Yy TVHOEIN L s TRERBERE R 572 E VS TEIVTHA ) ZDF ¥ v R—V
IZBW TR SN BER304) (tagline) o [Think different] 1%, % < O ADFEIZFER L DL o
7oo AT, COEMEXMNOFERESHFAWIONTLHILICLD, NHOSHEEEIIBIT S
R OMRE LTOXLHEE L I HRBEBD;AE I NL L AIZODNTEET b,

2. ®BFRE L TH [Think different]

ey - BIEY 2 RO RIS LTAa B E, T [Think different| &9 £8liZ, 5
FORBEH IR L EbNL, EEOFELTIE, VI FPE20nTwblE, 22oHOH
75 different OFECFA/NLFIC R o TWAHZ NS, ZOFERMAIERWICIZ think % FB)E &

AL ThHhDHI ExHiRE LT, ZOLENFRICEIRENICRD 3IDDWRRENEZ 55,

[A] JE755 different |28t 24T & 220 HIWFEDSEIE S LT B T HgdE:
[B] JE#%5 different 252 @ F F HUCEYF think & flAAH X AT RetE
[C] A TIE % <, BIF & LT different 2R S L5 v gk

UTFTI, 2032005 RERIZOWTIEEF IS L, ZhZhonf etk mciiz ok
AWM 2 0EM RS CIE R 5w L2 L, 20T, EEOER - Ewn - iE
B ERDPHHEICEE LoD, EAWMICZORBRNEBOBHZ LA TWEZ L2 L5,

1 COFvrR—VOFRENE, ZFOBROBERIZOWTIE, Wikipedia (¥£3EM) @ [Think different] DIH, #
X U Steve Jobs DFFZ (Isaacson 2011) % S,



Think different? & i EEEN

3. Think different (3 & C PR TH DD H

3. 1. BRIEEDOER

i think D& &2, A different Z5HiFE L 3 2 AW D), €O EEO A H3E W
ENTVDHEVIRENEEZ TA L) BIZIE, Think different ideas d & 9 |2 ideas & ) %4
Ao THhD, —RERITEY 297285, W OPMENRD 5,

T3, WEETIRBHIFEOAN T 2R T HAOAMIET RIS R,

(1) a.*From the window, you can see beautiful meuntains.
b. *T solved difficult prebless.
c. *"We ate very big hamburgers.

ELH the L TEAFAZMARDLET, MR ARLD D EIRT 4G (things R people) A3 HE
ENTVDLERLRTIEDTELHMID A%, TOWEE, T XERH the DFEFED VTR
WRTHD (45 7 3ARBEHELICL D),

(2) The beautiful are found in the edge of a room crumpled into spiders and needles and silence

and we can never understand why they left, they were so beautiful. (Charles Bukouski)

E 51, B think [ ZIERMICHBFZ2OT, BEONRELLDDIL, WEAEHZHES T
RENZUINE RS v,

(3) a. Let's think *(about) it later.

b. I'm always thinking *(of) you.

DF D, RIZABEINT WAL LT, OGN TR AT L 72 Think different ideas @ X
Il biE, b D EFEMIIAERIN LA TIE RV,

By think 25EIA IS HINEE 2 & 280 & LT, FBEHWFEESZOWREICOWTD, G070

RBLTBI I, kWML, @FEEEE LTHY SN B)EI, FERiICFER DX
PHWFEL LTAHELLELTH S,

(4) a. She laughed a hearty laugh.

b. He dreamed a beautiful dream.
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B think (B L CTd, MEHNEEITRETDH 528, BEEILIC X D BAYEEIZ think Tld 7 <
thought 127 1), S HICHEBIENHVONL Z L H L0,

(5) a. I simply lacked the courage to think that thought. (Paul Auster, The Book of Illusions:
301)

b. Don't think negative thoughts.

[l H BYRERESC T, — MY i#0 & LT HRERISIA R 2% EOBHiEED D < A%, & OBk
2L THWREOAFZT 2 BT 2072 b I3RSk v,

(6) a.*She laughed a hearty laugh.
b. *He dreamed a beautiful dream.

L72h3oC, [l HBEERESCo T, think (2R - T HRYFEEAE OB X o TESIGE O T E
W RRT DI PRESND E V) FIE, P EbZDF E TR L%k,

3. 2. WAREHOREDHALBERENLHFADEX

KIS, BEltRsS 5008, HIEE TR <, A different DA TH Y, 4xfkE LTHBYE
WX THDETHHIE, 200 TNSTRUELGDH 2. 1203, EEEHE GNEHiHE) %
FLETHL, b 121 MREEHALHLLTILTHD.]

EEBFASHEHE L L OBERZ - TAEL LR, HE BRER2EONIEEzBETRA LN
L FPCBT 2 B0 - kx2S oG, BhEIGERE] (copula) & LCEMBRBIRE
Mg 82 Rz L, BEAOTIBEFHETH 2 F 0BT EHEMT 5 —kalkah & L Thbe
FT50T, (7) IZHLT (8) DLHII, TNEAKTLILIIHEETE RV,

(7) a. My head feels heavy.
b. You look tired.
c. This room smells stale and musty.
d. Christmas in Hawaii sounds nice.
e. This cake tastes good.

(8) a. *My head feels heavsy.

2 ARiTIL, sleep naked X run barefoot ® X 9 Z§iiGA) (depictive) & L COSHIHEMEIX, AHOIDELLTH
SHhLOPRELTER %,

3 Taniguchi (1997) 12X % &, BERIWICIE, INSOBEHOEEHZ M) BB G HDINE, AR OB % 156
T B REIE 2D AEAGEI ORI S, AROMREENRIIGT 5 EMFMORBITEEL TE L Shb,



Think different® S iE¥—4K

b. *You look tired.
c. *This room smells stale-and-musty.
d. *Christmas in Hawaii sounds niee.

e. *This cake tastes good.

T/, REBFHOBHRSEEORME LT, MF IRl vEn) TR BIFons, Ih
X, EHAONIICE U AEEORML, MEPSOGHFTONRELZDIZL DS THDL,(9) 1X
WA XE L TOREBELEOHW ZRL T,

(9) a. *Feel heavy.
b. *Look tired.
c. *Smell bad.
d. *Sound nice.

e. *Taste good.

Think different OB B 5 &, BhE think 13—#%1C, WhW 5 KB Tld7Z {, believe,
expect, understand 7 & & AIFHOFERRBIG] & L CHE I N, that i A Eiffiz i 3v5L 09
Mk LORBE AT 2" 7, BICBERZZL I, MEOSGHLE LTHELA TR0
EH LT, ZORTHEEEGFIIBATAI GG 2HHEEZ LT EFH LV, I, HRT
R E LT BRERE LE L LT, [(AGDZL%i) ANLiEsTnwbHEEZ X
EVI) I BRBRELRD, ZOAy =V OEMEAYTHL (LEX Y =V ORPIZONT
FRARICFEL (il s ),

Fanizb ) 1 DO URMITEENL, (10) X9 22 b2 R THEGERFA L ZoME%r
BT HREFAOHMAEDLELEZLILTH S,

(10) a. They arrived late,
b. The box broke open.
c. He died young,
d. The lake froze solid.
e. The light turned red.

(10) <Ti&, BEss, fLiEd 2 WIRBICHT 22 b0FR 2R L, BEFI, FFEICBHLTH

4 72770, WikEE O T think [ZRR B, eat R talk 72 & & FBEICHEITIEICZ ) RT3 Wi Y, KHH)FE
LLTHHFESI R TV,
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RELTHLTARBIZOVWTHLWERZNZA 2D EMNEINL, Zoga, BAGIE, B
FNERET BRREMOVTORMEHNA DT, BRI % THZNENOILIIIERMITK
AVAS V-3

(11) a. They arrived (...and they were late.)
b. The box broke (...and now it is open.)
c. He died (...and he was young,)
d. The lake froze (...and it became solid.)

e. The light turned (...and now it is red.)

COREIZ BT A BEORENE, FRT AT MR (telic) OFHAZED B LT
HY, BEEENETRFEOR R E TET LR LEERT 5,

L L, Z0OX9 %M % Think different 124 Tldo 51213, 3, B think 231 24
EDLEALRHRZ GETABFATIIZVE W) S ERMEE R 5,(12) 2RTEHIC, fTBEL
T thinking (&, FFECHIFE (HEF> & OHWEE) L TREDEILEZEET S LIV e\,

(12) T thought about it for a while, but no good idea came to me.

T AR MO BRI T, (10) oEsiE, (13) o X9 ICNEMIC SR Z o
B (achievement), & %\ IZER B (accomplishment) & LTH#r S5 DIZxt L, think
OYEE, (14) 1R X5 18BN (activity) D55 FWVEIRT,

(13) a. The box broke {in/*for} five minutes.
b. He died {in an instant/*for five minutes}.
c. The lake froze {in/*for} five hours.

(14) He thought (about it) {*in/for} five minutes,

Z O X ) ZHE think 25 R A2 FET2HE T2V ER S, (15) KHLT, [(WAhn5)
ZRTEDL] R [(wpr0na) BEXTEEIILL] L) L) RERBRITEOLL Z2v. S 512,
(7) CTHBREBFO X512, BhFL MU EELEEFICOM-> CTHCREEERT L) RER
(TAGDPR-TWE LR |, TEFPFEEEZEES ) bFFSINHV,

(15) a.*I think angry.
b. *He thought happy.



Think different® = FE%% A
BB OMPNI DOV TIE, FlRBRZ N L 72/ EikEE (small clause) 25HiERE R 2RO &L 9 %
BRI N2 (BISChoAf 7)) v 7 1 3ATREZIZX D),

(16) a. But you may think me merely biased if 1 say that my own father could in many ways be
considered to rank with such men... (Kazuo Ishiguro, The Remains of the Day: 34)
b. He laughed politely, though he must have thought me profoundly stupid. (Ian McEwan,
Atonement: 362)

(16) Tl&, BAFREHITT 2 EESHRENS Z LT, think OFF#AIR L LTomE (£
HRBIER) AEAR R KRB EhTwa,
YL E D% 5, Think different (2 351F % different #2455 & B L, BEEHH, L I3
RZACE T L AEDE LR, $74bb, B)E think (A 2 HEM A G D 2 RIERIL
— M BRI LEOMMATIEIFEIN TRV E W) T Ebh b,

. WAHALEIAE—BRZEIRE & U TO different DB HRATREM
Z ZCld, Think different [2351F % different Z Fl7] & L CHOMT§ 2 W REMEZ A L TAH X 9o
HE, ZTOWRELZRET LI, COFRII—I Y VZDOLDIIEENL, T LETH®
EN7za~—3 vV TlE, [The Crazy Ones| EESINFVHG INL D, TOHHEITKD X
WCIEE %A (G051, Wikipedia (FLiERR) @ "Think different” DIHIZ & % HARGEFIIARS
BEHITL D),

(17) Here's to the crazy ones.
The misfits. The rebels. The troublemakers,
The round pegs in the square holes.
The ones who see things differently.

They're not fond of rules. And they have no respect for the status quo.

OB L N2HIl#H,

EShE, BOEE, B,

AW RIH BAT RO L 9 A7z B,
WORIANLESTZDDODORTET 5,
HHI2sHe N C, BRRICIEE LT e L e v,

COFONER, MRERS CLEFET S L) k2R L2ALDLIE, HHPSENE D
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N5 LI %I NE (the misfits) THY, PeF ) FHAEENT (They're not fond of rules), BLIRIC
WL X9 & L% (they have no respect for the status quo) A72HTHBHEVHI LD THb, D
I, BEICAENZZ L2 LET20NE, $HLOISEIBALWENbNRSEZ L 2RN
REVHIFRTHLEEDONL,(17) IZHIH LA D 44THIZ, TALIZESTZD DD R
%9 % (The one who see things differently) | &9 —Hinsd 525, T D “see things differently” &
W EPUE, ZOREF ¥ Y X— Y OEEL TH S [Think different| |2 F SIZIFIEL T 5
LEbNb, bOTt%E BHEORGT) Rl wi)Z iy, boTt%2Ez5Lnw)H)lLri3
BHETHLINLTH D,

LLUFCid, Think different 12331F % different 25FI5 & U TR S5 &\ ) WHEME % 3B5K 3 % 28,
T3, FEERICB A A LEF OSBRI OWTE LD TBI 9. ElBRICBIT 2 B5E
LTS 206k &, BiiEEE L CORARIAFACIBME L, RFEE4FAUNOME, T2
bob@hE (), A (W), mEsH (), E&E (), S5Ill3XEBMssdbntihsd,

512, BEEGEICB W TIE, AR Iy 2432 2 12X, ISd %85 2 JkRE
S5 — IR TR BUN AT %,

(18) Jegsal + -ly = &l

a. active = actively

b. beautiful = beautifully
c. clear = clearly

d. deep = deeply

e. easy = easily

f. honest = honestly
g. quick = quickly

h. serious = seriously

COBANC X > THIRDT 5N 5 FH—iFROEEF L FFDS, (19) % (200 o XHiz, Zh
FIEWGITENDL 2 LIk D,

(19) a. John is an honest man.
b. John always talks honestly.

(20) a. This is an easy question.

5 [The Crazy Ones] D3 1E# 1% Rob Siltanen & Ken Segall T V), —J5, [ Think different | & \» 9 B XA Z D H Dl
Craig Tanimoto |2 & % & X575 (Siltanen 2011), 1 DODEEF ¥ v X—Y DT, EROEELNEIT—T Yy
VHIZHW SN BTN, AR ) BItRICH 2 LIFRT 2D HKTH S )0
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b. You can solve this problem easily.

BRE ly 12X 2457 5 AE~OIRAERING, AEEORH—BHIITH 2725, —HT,
HME RG] (flat adverb) & IEN S, T4 & [ UIERE & R0 RIGHEAFAET %0 (21) I2B W T,
Ay D%V LD BEOM S A52IZH CERTHATE 525, ZoBEWMKREE, FESLHWNED
PELREBOME TR L, BE () oBfithy), ThOOFEEEGE LTHERELTVS L
ZZHNBS

(21) a. Drive {slow/slowly}.
b. Hold on {tight/tightly}.
c. They stood {close/closely} to each other.

d. Get the doctor {quick/quickly}.

Huddleston & Pullum (2002: 568) Tix, Z® X 9 R HEMIZEIG & -y BIFOW 525 A& L
TRD X9 BT 5N T w5 (Quirk et al. 1985, A7 >2007, %23« #kili - hA$1976 H 2 1H) .

(22) clean, clear, dear, deep, direct, fine, first, flat, free, full, high, last, light, loud, low, mighty, plain,

right, scarce, sharp, slow, sure, tight, wrong

(21) ofI<TiE, HMIZEGE L ly BlEICHEH Eo@ENZIZE A LR ONB WA, BFEomH <
SCHORE T -y BIF O AD W EETH O, BIPRENILEWFF SN R v 20, HAEREGI,
B, b LT OHMFRRBRT 2 MLEICENIAEL2 DEZER 5N D,

(23) a. They {slowly/*slow} moved away.
b. They {quickly/*quick} moved away.
c. He {tightly/*tight} shut the door.

F 7, HMAUEEIE & -y BIE T, BROMEICE VWS AELTWE DL H DA, #
DIEHITHICHIETH B DI TIE RV,

6 HLHIRE O —# 1Y 72 45 122w T, Huddleston & Pullum (2002), Quirk et al. (1985), %23k Fkili- ik (1976)
S, et - Bl - A (1976 ¢ 6) (&, HAUEREIGNICOWT [0Sl <, BOBSaEA2AH 54T,
TREARTCIR L D DRV RILE LTIFEN L @05 5 ] LikRTwb,

7 HMUBREIGE & ly Bl L O OREIRIEHE Z i %A L LTI, Broccias (2011), Geuter (2000),
Wi (2008), Iwata (2006) 7 &A S, 23 HAMERFA» AL 7T —& LT [FFE] Zor [TBE]
BOPEVIHIZOVWTH S FEFERHEROAMADH 5 (Himmelmann & Schultze-Berndt 20055 17) . R
B2 HHIERGFAOFAEDOT RITIE, T4 HEEIIB W TRENICHERT e 220 CTRIFEAPER SN TV 0
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CO &) R HMIEEIE & -y BlE 02 d, BASEE IS W TRENZERTH Y, FEBEITE,
(24) X512, REAMERZIED O -y REOAT, HEHERIGESHFE S N EWEEOT 9
ZHIRTH %o

(24) a. He escaped {secretly/*secret].
b. My mother always drives {dangerously/*dangerous}.
c. We studied English {reluctantly/*reluctant}.

d. Listen to me {carefully/*careful}.

(22) OFFEMER TR O DL, INHEORPEPEEHFEO TSNV~ VIERERTHDL L) Z
ETH DS HAEDIEFEIIE, REDLISV - TEBIC L ) HOR (5 D) 1240k
WGHERE G A SN, WO EMN T 5 2 LIl ko2 IV~ VERHIk Okt L, 1066
FEDINTY - TV I AN EoPITILRADPIBE o 72 BIEO 7 7 Y Aghehb b Tous >
AFERHROFERIRIEL TV b, HHMICIE, BIEOIBLALVEERETHLOITL, %
HICITHEHFEDLH D25, HEEGEISCEITNOWEHTH S, T2, RO,
ARG LORBEERE LCORECB W THIRAC A SN 0II L, #HIE, SHFE %
M, PHAESEE LT X ERfo 2 TSNS & v ) KE DBV o H
H%

PRI BT B Vv iR L 0~ U AR OV, S F S R OGENR IS R =
NI EFMONTED, HIZIE, GHETHIE L CZEHNBEECEZ S 28EIEL, 7V
Y VAERAEEICHE SN A MEINAH B (Pinker 1989) . EEERMICIE, U~ ¥ AGERIERIIIR
W IRAEBERFE R T CiElEi 2 7. 5 0 12xf L (e.g. develop = development, discuss =
discussion, perform = performance), 7" V< ¥ FhRiEREE, Vh W 5 ¥ OIREDOBFR T RGTRE (H)
Fi © %45 (e.g dance, kiss, love, walk), Bhii] © 7 (e.g clear, free, slow, warm)) 28§ 5
S EERAE AN

HATZEE & A OBMRS, 7y~ YEREERICBIT 5 ¥ 0iRAEIC X B @R 251
BRSO ONTVEDTRBZVNEEZ LN L. (24) 2B HBAEFRIE, §XTr~ r X5k
RHKROBEEHFTHETH L DT, ARMITIEEFAD SEIFI~OX T IRAIC X 2 Gtk 0@ H % 5
FRnwZ ERTFHING,

T, Think different (2. B Y, JEAF different A5 TIRA & o Thhal iR S A7z 8E1E &
LT, differently & {30 E LTHAS ATV S L) GRS 9 2 ik, %

A5, WPPEEEHIC e OBESAEL, BEFALAFHODCZTRER LOXUP LIS hof b ) B2 DH Y
(Jespersen 1942: 408, Visser 1963: 210), FEHIIIZZDOHIRE EZ D WD H 5.
8 ZohTik, 7 YilHKD direct DANE Y Y AFERTHIE 2D,



Think different® = 355 FAR

BAETHRL, 3ODEHDS % A HEEHIE different 13, S5 Vi (575 v X3 HED
WA 20~ v AFERFERD 1 D TH 5 (14 ) L72A%> T, Think different 1281} %
different 7, (22) O X9 HZHMIERIFHO—HFITH 5 L HAIZHNTTAHI LI TE RV,

4. B think DFEFFM & BIERTRR R

20114E 12 H L & 11 72 Steve Jobs 23 32 @ 2F 1z [Steve Jobs) (Isaacson 2011) (2, Z @ [Think
different] &\ ) RIDF ¥ v R— UV OELRICHEFE B FEICOVTOEKREVWLDTO L9 7%
BB D5 (HARFEFUIATHERICL D),

(25) They debated the grammatical issue; If “different” was supposed to modify the verb “think,”
it should be an adverb, as in “think differently.” But Jobs insisted that he wanted “different”
to be used as a noun, as in “think victory” or “think beauty.” Also, it echoed colloquial use,
as in “think big.” Jobs later explained, “We discussed whether it was correct before we ran
it. It's grammatical, if you think about what we're trying to say. It's not think the same, it's
think different. Think a little different, think a lot different, think different. ‘Think differently’

wouldn't hit the meaning for me.”  (Walter Isaacson, Steve Jobs, 329-330.)

(B HIE OB DOV Cigam L7z b L different 2385 think 215832 D% 5,
[think differently | @ X JIZRIFIC % S BT 2w, LA LY a7 X, [think
victory | X° [think beauty | @ & 9 {2, different Z %5 D L 5 1TV 7272 L Fniko 72,
72, 2OFRBLUI, [think big] O X9 ZIFEEBZ b MbE L. Va7 X3 RIZTH -
TWwdo [IEEZIMTHNS KA IZIORBADPIEL WAL ) DIZOWTHERE Lz, A
MEDAELTVEZEEEZNE, ZOFWVWHTEMICHE X W, ANERLZE
BEZDDOTIIRL, EIZLEEZD, L)L, ANkbrokE)IZ L E
EZD, PRVE)ZELEERDL, #E) I LEEZ D, [Think differently | TiX, D

EZRDBRIZE S AbRvDiZ,])

CORIBPSbNDLDIE, &I, [Think different] &9 I, FHIFRHIZERPEIEHIAR
HEAGIEFETH Y, differently &) BIFTASCGEMIIZ L V@Y TH2 L) O AMIEZ /2 &
w9 Tk, E5HI1Z, Steve Jobs %12 O different Z X FR AR DERL L TWzl ) TETHb,
FHrlt, CORBUIHT2EAKEZRENE LTIZETEMLTEAROELZLZED TS D
DTHAHD, BEITE_OHIIH S, T THERELEITNIVIT 2WDIE, Steve Jobs H & I1X L
BRTHLELBEFETIRVEVI I L TH D, HEDTHEBUII DV T4 b 5T IEE
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WAL, TN T LA E OB LEO L AE LML T2 EIERS %
P ZomESEIC, UTTREOHBROD ) 22H), ZoRHELZ 2HEN L EN% B
LT L7z,
F 9, KIZZF B Think victory % Think beauty D X 9 I OWTEZ TA L),

(26) a. Think victory.
b. Think beauty.
c. Think change.

ChHORBUL, RERERCBIT A HEENRRE ) XM & LT, FRICEEMEHAILA > TE
T2 EEZ 55" BF think IHHET 2 %4513, &2 TREAY TR L, MRYESICHE
EEINDMEND DY, WEFADOHMBIRZ 2 5 DIFZF D72 TH 5, I 21E, Think victory 1F, A R —
IHRET, BELLBICHGICEFZICL2DIIHONENTFFEDL ) B DTH %, Think
change 13, BEIIBWTEELZIFONIT2 (EHMORMEZ LFFT5) EEL LTlibN)
572759, o X9 7 think ORER 2 BN B 2 EHRARIE, (27) O X ) Rl 71
AL LT b5

(27) Think + NP : “To concentrate one’s thoughts on NP" (H/7D R E % NP ([ZHE P &4 5)

512, (26b) 0)Thinkbeauty0)i%/a‘ IRERBE LT, [ELIICOWTHEPLTERZ D]
LV kny, [ELWHDEWZIE - (When you think about beauty::-) | &9 X512, [
FEOBEMZRNT 5 X Ry (R PAKRTHLESh, BB LTRD L) b oN
FIFHN 5, T HBFE think IZFL L 728 SUFR (I =) & LTHTsZenzZx

9 FEEh ORI NAaEMEE LT, (25) 12815 Steve Jobs DFEN OHT [ANEFR LI E2EZ 5D TIE%L,
) Z %% 25 (Ifs not think the same, it's think different) | &9 #5570 5, the same DIEZEF H L < ZEIFH
JH#: (The two wines don't taste the same. (5 ¥ % LNt AEHIKEEML) /“Rain” and “reign” are pronounced the same
even though they are spelt differently. (¥ —=7 AHHIKGEI)) %D &I L 7o BGERE & L C o different ~OJLR &
WO GHIDEZ BNDL, 72721, il the % 1E9 T ORIFINHEAMKRIL, FE5MIC same [ZRE SN2 DTH Y,
N FARREOK G TR % Think different %37 % R 191232 2 5%’2’53217\‘]@0 LOTHDLENLT LN
T& %,

10 OED <Tid, B)id think IZ#F A& HIFREE L THEMARDEL I DY 4 71k, W e L TI8644E (Bowen,
Logic i5) @ “We --- are thus enabled to think the landscape as a whole.” &\ HIBIZ2SiEIRE N TH Y, FEEDORER
O TR LVHETH 5 2 L 0%bh b, BROEFRIE, “To form a definite conception of (something real)
by a conscious mental act; to picture in one’s mind, apprehend clearly, cognize (with or without perception)” & & % o

11 %7 change 25E4E 7 X ) A1 O KRR BT B AT L o722 & 205, change & HIER & 3 % Bl O3
RIGEHEDWZ TR0 TR LRI N D, HI2IE, 2008412583 & 1172 Paul McCartney DD ¥ 4 b
Vo GRECHF CAgdsE £ 2) 12, [Sing the Changes] ([#) & & Thex 22 bZ#Z L5 1 L) X9 LK)
W%,

12 (27) & 9 —fAbiZ, MBI AL & L7z 3 =KL (mini-construction) (Boas 2003, 2009; Twata 2005 3 £ 1d)
LLTEDIT LI ENTE S,
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55"

(28) a. Think comfort. (R F IV DL E LT)
b. Think nature. (BERNE LT)

LAL, TOX9 %I ZMXHHTIE, BBNIET T (M%) #5H%85 think OHFiFEE 74 5
bOTH D, different Z R4 5 & W L) RIE, O 2 ICENRELTH Y, 72 2 (26)
DI BBEETIVERDTDH, TNLETTHFEINLISHERIUTH L L3V R0,

—75, (25) OFIHEBICIE, BFSHL Jobs HHDZ LIXTIE %L, FEHOMFFEE LT, Think
big D & 9 ZIIGEEBL E OFPPEDTRIE SN T b, 2o Think big & 1%, ED LX) REHLZDE
B He FHELTEZONLEBUE, KOLIBIOND B

(29) a. Eat Fresh. (SUBWAY D Efx34Y)
b. Start small. UREHRZENDIHED L)
c. Don't talk smart, (EEAROZ &L R)
c. Vote Green. (BRIEMEZ LT L EE I HEL L)

B E think 2 w7z (26) BEU (28) oL Ikl 2 I o ORBORERIE, HEEN LMW
AXDORRZRHOZIETHY) (BHFIZAHFATHIRLEHE LT WIEHHFATH L), Thid
think DB THBR2 L HIC, BERELRE LTHEFICH L THEVWA vy b—J 2oL %
REELCTWh, 512, (29) oflicBwTid, TEEHEIAYFE D EAY (something/someone)
BB T 2 RE A TV A LT 22 LA TE %, 2% 0, (29) OFFNIL, KO
LIHNCEVHZ DL ENTHETDH 5,

(30) a. Eat something fresh.
b. Start with something small.
c. Don't talk about something smart.

d. Vote for someone green.

(30a) % BrX, (30b) TIIAIER] with, (30c) TIXHIER] about, (30d) TIXAIE R for 23%
NENbLNRITNELR L ZWZ L, NS OFHFIMT SO E TR TH S Z & ZRIET

13 ZofpRon] itk & el OEHIE, Mark Irwin [RIZX %,

14 [Think Global, Act Local| ® & 9 %Bld H %A, ZTNiZL 4 -ly BOREIGE % v 72338 [Think Globally, Act
Locally ] %5, BZ L FERMBIFICE D EHMILENTlyoen/zdDTHY), PUFTIY EF25Hp0 & 1330
REEDS R R R b L Bbhs,
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5%, #F) L LT something/someone, & %\ 3 things D X 9 RIERICHT A2 EELT D - & D
0o, EESLEMEOLIRTER I NS, DI, HENBEDSEIABEKRTIE RV, FHERC
Think big &, (31) DX IICEVMZ B EDUETHAH P

(31) a. Think {of/about} something big.
b. Think {of/about} big things.

(29), B XU Think big D & 9 BN DOWTERTNEME LT, BEICHEBET 2035 L
LER DO HAIZEF IR ON 2V E W) T e b, ¥R L, ZhbHo [BEHE] &, -lyE
DEIF ZF7RWb D& EH (bigly/*smally), F7z-ly EAMEEL TS, ZhEORFIIAHK
THDHH5HTHhAD (“Eat freshly/*Vote greenly)

C OIEF 112 Think different Z LT 2 W R D E R 5N 5%, BIZABRZLHIZ, 2D
different IZ#HE 5 (3 3H) ou~ v AFERER TH ) (big, fresh, green, small, smart (& 1 & i),
HABEIF TL 20T, £ORTIERE ) &N ZMEE L)@k Tdo L Bbhs,

(32) a. Think of semething different.
b. Think ef different things.

FE (2008) 1%, RAISEFOVE»S, WA EHF oML HIRE LT, BEAFIELH
Wh I EPREFORRN L LT (Fikiny) IRBMHICHESL L 72HEHREE Lnwd 5
BB L Tnbd, 2512, BEAPAKKEBEL OBHNEI GV Es, B, 2hb
DAL OMEIE, LB O RIREOFH A < AE S N5 LEHERFE)ET (verbs of bodily
posture) & DFAE LM TH Y (eg stand straight / hang loose), F I H S DILHRHE
L LT, WREROLWCIGHEF & OMAEDLENDH D (eg Eat healthy, Talk smart), ZZ Tl
ELHIMFLDFORERDE— FH 5, [Be + EEH] O XOEEDITEE (blend) Eh
TWBHIEZRRBL TS,

72LAZ, Think different O35, (25) D52 HHEL S5 Steve Jobs DRMIZHE S 1T,
“Think differently” & “Be different” DRI HALBERE LCTH D 9 5H% (“Think differently and
try to be different (from others)”), Eat fresh %> Vote green ® X ) %] Tl%, “Be fresh/green” D& &

15 @aXPATS, §TI think big 2B R BFMEBE L CRAISN TR S 2 LI, RO &9 Bl bRk
END (450 7 IARPERIZL D),
(i) He also distrusted anyone who routinely referred to ‘the planet’ as proof of thinking big. (Ian McEwan, Solar: 34)
¥ 7z, BhF think 2%, REEEOBAEY %2383 things Z HIYEEE LT L A2 ED LFBRNWEBLE LTEWETH S (1
5 7 I IARREFIZL D).
(ii) It was too much to stay inside, thinking these things, and regretting so many others. (Rachel Joyce, The Unlikely
Pilgrimage of Harold Fry: 92)
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FTHLNEIPOWRIZE L VWX H I bR, BETLZHLAIZOVTO—BILDEAVIZON
TRBHORMAD % o

B FiRT % [Be + BAEG] LORKICEHLTIE, Zhooflog himaxe LTH
LNBZEDD, [WEIRFAEEIHL TR WIREBANOZ L] 0GR ENEH, ZOFRIZO»
T, KO XD IR %D MR OBTEDL ERICVN L LENDH L7259,

(33) How to think yourself happy. (Wechsler & Noh 2001 : 394)

OB BT HBE think 13, THSZFEREZEEZZ L] L) @E /MRS R
ARENF OMFRUCTIE R <, JERINHIFEZ MO MR L E LT, [F22EwH 1A% ELTHY
RERFICTH] EOOINBBEN MR TH S5 2 L1d, URE BEMEEDFEEA S 05 ) W
LTH b, HIEEE & 5 5 \WIGBEE & FRAAE 2 MAaG b 2 /IR0, BENEEo
BREA SR Z LD b OV —fRIITH B%% (Goldberg 1995, Suzuki 2006Z:M), (34) DX I ITH
EM R AR E b S ET2HAP L vbIF Tz v (W d Google RFEIZL %),

(34) a. Walk yourself slim, (7 + —F ¥ 7 DEN)
b. Eat yourself slim. (¥ 4 v b ®E{547))

COY A TORMBMLEFIRRAFTAO L VEEFH EREFTAD Y VTV fllAhGbEN Y —
&, BAREFEIIBVWTHESGREBIZHA2DOTIE L EbLNED, WINbiEDO»% ) 72
2R TH ), HHOERELZ IEMICITET 2038 v, L2 L, BEoBER» 5% 2
5 &, (34) O¥EE, L Tii U7 something slim % #i O HPIIAEY TH Y (*walk something
slim/*eat something slim), ®jFi think 7213%%, “Think (about) something happy” & “Be happy” & \»
I 2ODMMAE TG L HETHEMMEE - Twd vz b, 2, 174OKE (manner)
DG, ZTOF FITHBEONEMN GAE Z 5§ 2B 7% D 25w & v 9 BF think O FEER
FHEEZRM L TWADREELEZ NS,

5. #&

8

AFFTlE, [Think different] &\ B OIEFHERBLO WAL OE FIZO W T E ik F N IIHGE
T5ILICLY, ZORBDPBIEDO M R HFELEOPMATIIERIIHET L L3 LW
BB R T 2 FE0A%, RFTIICIIERTRE 2 KB L LCTRRL D 5 0EW - SRR A9E
FET DI LEWSLMPIT L7z, BARMICIE, DUIFICBIT2EGEICB 5 08, B X UL oIEE
A, oA HERIOMH (GERE L ) 2BEWPOWMIANIILZ TVDE I L 2R LT,
_go—
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(35) a. HLBLEEIG OAFTE
b IR BN & F72 5 M5 L3 B Ak H YRR SC
c. ERIVREEVE DR BARY) % $59 thing(s) & #i & 3 2 16 By B) 3
d IREREGETHW O NS LFEO G430 & v )
e. TR & D R SL O 1 g R
f. B)E think DOFEmFE L B S 5 I =L

Think different i, ZH 5 OIHE LB, B 2 \VIIHEL - FHRIFEDO VTS L o THIHHE
IR S NEDIFTIELZWD, TNOHOHENEAY FT—212X > THENIZZZ 6N TS
EERDLIENTE D, FFITHEHTRE AL, )5 think OFFFMEE LT, RBikEE BN
o R e o) LiEEEE (A HWEESR thing HINGED X S \ATAZFD LD, HHWIEF
OMWMEMED AT HNFEEZ L DR Tv) OMEEZHERD, 74D LLEZOERIZONWT
OFHIAS, WHIEFRNICATAZAF IO WTOFEIC D EREDLERTVWI L TH L, TTIC
FERFRIE L Tld—M1 b L T\ Think big ® X 9 R EBEH 2 EHERISEAB S NEH I
b, B think 2O FBROFERIFMEND LD EEZONE, 2O EIE, LEMZETAMH
M OFEDOFEFET SN D725 TRINWICEIZE T 2R ZRIZ L Twb,

HA7RI9 72 B3 differently Tl 7 <, TR FIE different |2 Z 727 5 72 Steve Jobs O 1H &) 72 F] W7 13
BUIGHIC B W TR SRR ERILUC 2 2 9% b R L v ) SGEY AT 2 OB FUZHD I il %
BOTHY, 7L LM% KNS  OAN 4 DL A BERICHEEST 2802 /b 272
DT RwhrEBbh s,

OO

KEOPEITH 720, FHEO Mark Irwin HIZ B SL DR BN O W THIE BRI Z Wi
PN e R I CICRLEHT S, T/, KB O ORBIARMONELLET S LTlon
AR TH o720 AIIZEE, FHERRMBE (R (C) BEF524520528) DB % %
72RO TH S
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“Think Different” Explained Linguistically:
How Grammar Motivates Innovative Deviance

Toru SUZUKI

The famous tagline “Think different” adopted in Apple’s 1997 campaign remains one of the most
memorable expressions in advertising with an intriguing but slightly deviant feel to it. This paper aims to
explicate how this peculiar expression is (more or less) licensed within the grammar of English. Three
possibilities of analyzing the grammatical properties of “Think different” are examined, namely (1) object
omission after different, (2) different as a sole complement to the verb think, and (3) adverbial use of
different. 1t will be shown, however, that each of these possible analyses does not fully account for the
occurrence of the expression. In conclusion, I suggest that, to encourage the use of such a linguistically
deviant innovation, a conspiracy of several independent factors are invoked in the English grammar and

lexicon, including colloquialism.
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